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Outreach and Engagement 
Active on-the-ground coordination 
with community partners, businesses 
and municipalities 

Digital Communications 
Providing customer-focused video, 
PSA and interviews for local public 
access channels, YouTube, and other 
social media outlets 

Signage and Messaging 
Notifying drivers with clear messaging 
throughout the roadway 
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Today’s Agenda 



Outreach and Engagement 

Community and municipal 
partners 
• 260+ independent outreach 

activities 

Local businesses and 
organizations 
• 26 area Jewel-Osco locations 
• Hotels, restaurants, gas stations 

and recreational centers  
• Industrial parks and employment 

centers 
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Digital Communications 
Partner Toolkit 
• Distributed to 110+ communities and 

organizations 
• Digital content for emails, newsletters, social 

media 
• Materials sent to elected officials 
Direct Communications with Customers 
• 46 targeted zip codes identified 
• Email communications to customers 
Local Public Access Channels 
• Running PSAs, interviews and video clips 
Video 
• Customer-focused and benefits-driven 

messaging 
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Illinois Route 390 Tollway Cashless Tolling Video 
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Surveyed Customers to Tailor Messages 
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Signage and Messaging 

Local road Customer 
Communication 
Initiative (CCI) signs 

Mainline CCI signs 

Mainline portable 
changeable message 
sign (PCMS) 
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THANK YOU 
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